


Are You on Social Media?

Who is on:
Social MEJAia QFacebook

dTwitter
dLinkedIn
JYouTube
dPinterest
dinstagram

Snap Chat

@F \!} 9]" Do you have a:
dWebsite

IBlog

wronghandsl. wordpress.com & Tohn Atkinson, Wrorg Hands




Social Media

Author Platform is:

/
] ] Local Column
 An established media forum

through which an author
connects to his or her audience. /

Speaking
Engagements

Radio Show Podcast
é_—



Elements that People Want

Transparency

Sincere Actions




Facebook vs. Twitter

Facebook is like a picnic Twitter is like a cocktail party



Why Focus on Twitter?

328 Million

MIOMTHLY ACTIVE USERS

Daily active users
have increased

147

The average user follows

5 Businesses
el ek el ek el

o Of users hawve
menftioned a brand

80 /o in a Tweeat

Companies active on Twither see a

19°% increase in @

customer satisfaction

STRATEGY

Prioritize customer service
and engagement

TWITTER

500 million
tweets sent every day . . . . .

9 320 million users

of U.S. companies with
more than 100 employees
use Twitter for marketing

o of people who complain
7 8 / to a brand on Twitter expect
o a response within an hour

66%




Twitter Audience Demographics

FOLLOWERS BY AGE

18-20 . 3.6%
21-24 - 8.6%

25-34

35-44

28.4%

45-54

55-64 . 3.2%

65+ I 11%

11.9%

FOLLOWERS BY GENDER

70%

FEMALE
FOLLOWERS

30%

MALE
FOLLOWERS

Women and people between the ages of 25-34 appear to be the leading force among your followers.



Insider Tip:

» Search on Twitter look up an author that 1s similar to your books.

" Click on their account you will see FOLLOWERS.

" Click on 1t and 1t will show you who 1s following this account.

» Follow these people and hope they follow you back.

* These are readers of your genre and those interested 1n that author.
» Follow 20 or 30 new people every day, not just from one account.
" Focus on a few authors and then expand to others.



Use the 2:1:1 Rule

* Share two parts content that your readers want (other authors books,

science facts, weather facts based on your genre and content of your
book.)

* 1: Soft Sell — Share content (1.€., your blog, your podcast appearance)
that shows your expertise but 1s not a sales pitch. You can have a link

to your book on the blog, but they will click on the content to learn
something.

* 1: Hard Sell — buy my book, share an image and link to your website,
or Amazon where they can buy your book.

* Share and like others content, thank people for following and sharing
your content.



5 Authors Similar to Your Book
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w .. K J Waters Author of Breathtaking Original Fiction :
Home /
@ #1 Amazon
Best-Selling Author
H Explore VA
@ Notifications
&0 Messages
Edit profile
[.] Bookmarks You might like
K J Waters Author of Breathtaking Original Fiction . . .
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“ Tweets Tweets & replies Media Likes
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K J Waters Author of Breathtaking Original Fiction @k/\Wat !
e iy i R ; 2 Trends for you
Oh my.... what a whirlwind (or hurricane) of excitement. This book took

twists and turns | did not expect! How exciting to travel to different places
and times in the safety of my own home!”

#TalkLikeAPirateDay
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ir oday?



What Should You Post?

Do Don’t
* Post content your readers want * Repeat please buy your book.

to read about. * Political or religious posts, or

e Share occasional reviews, quote anything that may alienate your
cards, and information about readers.
your books. » Offensive material.

) ig‘?\:\;e what you're working on * Be aware of what your audience

likes using the insights, rinse and
* Create contests and incentives repeat.
for readers to find your books.



List 5 Topics You Cover in Your Book
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Al S



RECURP ST

Recycle Your Social Media Posts for
More Customer Engagement

Sign up for your free account here:
https://recurpost.com/

RecurPost automatically shares your
updates at perfectly timed intervals to save
you hours and increase your engagement

every week.



